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Skills

SPEAK!
3 easy steps to get 
Speaking Engagements

Boost You Business 



ASPIREAPRIL201346

Why it works: rarity, 
psychology and 
prestige
One reason that speaking is so 
powerful is that it requires self-
confidence. Few people will do it. (No 
doubt, you’ve heard about the studies 
showing that, for many people, fear 
of public speaking ranks higher than 
their own death.) By taking action 
that so many fear, you’re assured of 
standing out from most competitors.

Psychology of 
authority
The act of standing before a group and 
demonstrating knowledge on a topic 
is, by itself, a credibility indicator. 
Most attendees assume that because 
a person has been invited to speak, 
he or she is a recognized expert on 
the subject. We’re all unconsciously 
biased to view a speaker as an 
authority figure and a subject matter 
expert.

Prestige factor
When an individual wears a speaker’s 
badge at an event, or stands on 
stage, she dons a cloak of celebrity. 
Fellow conference goers strike up 
conversations with speakers at 
lunch, breaks and sessions. You can 
leverage this effect by engaging as 
much as possible with prospects 
and influencers during and after the 
event. This natural allure gives you 
dozens of opportunities to “seed” 
conversations with information that 
sells without being salesy.
Too many business owners stop 
before they start. Stage fright and 
lack of know-how on getting speaking 
engagements keep would be business 
celebrities languishing in the wings, 
undiscovered.

For entrepreneurs who are 
selling themselves, the 

sure-fire way to boost your 
business box office is to 

speak.

Want to increase your reach?

Influence more people with 
your message? 

Become known as an expert 
in what you do? 

Nothing works like speaking.

From short talks to panel 
discussions and auditorium-
filled formal presentations, 

speaking catapaults you from 
relative unknown to business 

superstar (C’mon, you’ve 
been fantasizing about that 
TED talk that blows up the 

internet, right?).

Skills
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1. Build your skills.
Check out articles on getting 
started speaking and they 
all recommend joining 
Toastmasters. I do, too.
Because it works.

Toastmasters International is 
an international organization 
made of small clubs. Its 
members are devoted to 
improving speaking skills in an 
ultra supportive environment. 
You’ll follow a structured 
plan to build your ability and 
confidence as a speaker.

2. Go pro.
No, I don’t mean that you 
have to hire your own PR 
rep or speaker marketer to 
pitch you as a speaker for 
groups or events. But you 
can increase your chances of 
being selected – and make 
it easier on yourself – by 
copying these techniques used 
by professional speakers’ 
bureaus.

Stack the odds in your 
favor. Before you contact 
an organization, do your 
homework. Read about the 
group’s membership and 
mission. This will give you 
insight into the information 
its members would value and 
what the hot topics might be.

Stumped at where to start? 
Click HERE for a list of 
17 ways to find speaking 
engagements.

Be a hero.
Make the conference planner 
or education committee 
chairperson’s job as painless 
as possible. Provide all the 
information they’ll need to 
choose you.

Here’s what goes into your 
package: 

Your contact information:

This includes website, email, 
phone, cell phone, Facebook 
page, Twitter handle, and 
Google + ID. Bonus points 
for you if you’ve got a large 
social media following. Any 
conference organizer or group 
education director will love it 
if you can help promote the 
event, too!

Professional headshot. Brief 
bio.

Clear statement about the 
topics you cover in your 
talks (i.e. productivity for 
entrepreneurs, money 
negotiations for women.)

List of topics (with catchy titles) 
and what attendees will learn 
with a short (2-4 sentence) 
abstract about each session.

Video demo of you, live and in 
action. YouTube or Vimeo is a 
perfect place to host this. Your 
speaker sheet should include a 
user friendly link to the video.
Testimonials and evaluations 
from organizations that 
the potential client can 
relate to. List of companies/

organizations you’ve spoken to 
previously.

Because this is meant to be 
concise, all the content should 
fit on a single page.

3. Use The Secret.
There is a secret to 
getting more presentation 
opportunities. It’s one that few 
entrepreneurs and practice. 
Not because they’re dumb – 
they just don’t know about it.
Ask.

Don’t sit around, waiting to 
be discovered. Take action 
to expand your reach and 
influence!

Research groups and 
organizations where your 
ideal clients hang out. Most 
groups host regular meetings, 
lunch & learns, webinar’s and 
conferences. They are starving 
for valuable content for their 
members

Reach out and propose a talk 
on a timely topic. Include three 
to five bullets of reasons that 
it is of interest to the audience 
and include your speaker 
sheet. Speaking is powerful 
tool for positioning you as an 
authority and leveraging your 
valuable time. Go. Put it to 
work for you!

Here are a few simple tips to get your speaking career off the ground (or blast it through the roof).

CLICK HERE

Lori Nash Byron is the 
founder of FamousinYour-
Field.com, a consulting 
and training company for 
professionals and solo entre-
preneurs who want to build 
a powerful brand and grow 
their business through speak-
ing, publishing and publicity. 


